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ProféU„réUKlausUMenradUfromUWeihenstephanÉTriesdorfUUniversityUofU–ppliedUScienceUtaughtUmoduleUIIIU“SearchingUforUInnovationUOpportunities”UandUmoduleUVIU“ImplProfessorU„réUKlausUMenradUisUheadUofUtheUzhairUofUMarketingUandUManagementUofUHiogenicUResourcesUofUtheUWeihenstephanÉTriesdorfUUniversityUofU–ppliedUScienc

„réU –mèneU KhalifaU isU anU –ssistantU ProfessorU atU theU ÉcoleU SupérieureU desU SciencesU
ÉconomiquesU etU commercialesU deU TunisU CüSSüzTkU andU anU –ssociatedU ResearcherU atU
theU LaboratoireU dVIntégrationU üconomiqueU InternationaleU CLIüIkU atU theU FacultéU desU
SciencesUüconomiquesUetUdeUGestionUdeUTunisUCFSüGTkéUSheUgraduatedUwithUaUmaster’sU
degreeUinUE11LUatUtheUFSüGTUandUcompletedUherUdiplomaUofUextensiveUstudiesUinUE111U
onUtheUtopicU“TechnologicalUImportsUandUüconomicUGrowth“éUInU)(EEèU–mèneUfinishedUherU
doctoralU thesisU “–ccumulationU ofU TechnologyU andU LearningU viaU üxporting9U zaseU ofU
TunisiaU andU ofU SouthU Korea”U atU theU FSüGTéU InU theU courseU ofU herU careerèU –mèneU
presentedU atU conferencesU speakingU aboutU economicU growthU inU TunisiaU andU otherU
countrieséU SheU alsoU worksU inU internationalU researchU teamsU andU teachesU coursesU inU
financeUandUeconomicsé

ProféUMenradUwithU„Iz–MPUstudents

„réU–mèneUKhalifa

ProféUKlausUMenrad

ProféU„réUKlausUMenradU fromUWeihenstephanÉ
TriesdorfUUniversityUofU–ppliedUScienceUtaughtU
moduleU IIIU “SearchingU forU InnovationU
Opportunities”UandUmoduleUVIU“ImplementationU
)U–U–doptionUandU„iffusion”UinUMarchUtogetherU
withU hisU TunisianU colleagueU –mèneU KhalifaèU
whoUdealtUwithU theUquestionUofUspreadingUandU
diffusionUofU ideasèU innovationUadoptionUacrossU
populationsèU theU keyU influencesU onU theseU
decisionsU toU adoptU andU howU highU technologyU
marketingUcanUbeUusedU toUcrossU theUadoptionU
chasméUModuleU IIIèUonU theUotherUhandèU lookedU
intoU theU sourcesU ofU innovationèU waysU ofU
searchingU forU theseU sourcesèU absorptiveU capacityU asU wellU asU knowledgeU managementéU ItU wasU anU interestingèU funU
experienceUforUeveryoneUandUProfessorUMenradUwasUdelightedUtoUbeUableUtoUshareUhisUknowledgeUwithUourUenthusiasticU
„Iz–MPUstudentsé

ProfessorU„réUKlausUMenradU isU theUheadUofU theUzhairUofUMarketingUandUManagementUofU
HiogenicU ResourcesU ofU theU WeihenstephanÉTriesdorfU UniversityU ofU –ppliedU SciencesU
CHSWTkU andU directorU ofU theU StraubingU zenterU ofU ScienceéU HeU studiedU agriculturalU
sciencesU atU theU UniversityU ofU StuttgartÉHohenheimU withU aU specializationU onU economicsU
andU socialU sciencesU ofU cultivationéU ProféU MenradU obtainedU hisU doctoralU degreeU atU theU
„InstitutU fürU –grarpolitikU undU LandwirtschaftlicheU Marktlehre“U ofU theU UniversityU ofU
HohenheiméU LaterU onU heU workedU asU projectU managerU atU theU GfKU –GU andU asU seniorU
scientistUatUtheUFraunhoferÉInstitutUfürUSystemtechnikUundUInnovationsforschungUCISIkéUHeU
habilitatedU atU theU FacultyU ofU –griculturalU SciencesU ofU theU UniversityU ofU HohenheimU andU
worksUonUtheUspecialUsubjectU„–griculturalUcommodityUmarketUanalysisUandUmarketing“é


